
FIBERBREDBÅND V3.0

INTERNET AND WIFI AS IT SHOULD BE



Support Waoo’s strategic growth targets
– Stratigic targets 2015-2017
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Continue Best in Test 2015 – 2017

Grow Penetration on Homes Passed

Increase Margin – In total and per customer

Improved customer Experience

• Reduced churn

• Increased NPS score



Set a clear position in the Market 

9. maj 2016 Fiberbredbånd version 3.0 – Business Board 3

Shift Focus to E2E Experience
(From just speed and Price)
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Customers don’t feel a deep need for high speed
- Market offering is ahead of customers perceived needs. Also Waoo

Privat
Forening

17% 75% 8%
53% 42% 5%

Hastighed Low-speed
<50Mbit/s

Medium Speed
50 – 60 Mbit/s

High Speed (Premium)
>=75 Mbit/s
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Primary drivers – Segmentation analysis

• Stability (Quality)

• Future proof (Comfort)

• Individual solution / setup (Convenience)

• Possible to unite more subscriptions – Triple Play (Convenience and 
Value for money)
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Waoo
Fiber

Relevant
(Your needs)

Convenience
(Easy and what you need)

The right / safe choice
(Future and Comfort)

Value for money

Next step towards Google approach -”Giga” for all
- Premium internet, As it should be. 

I dag 

Fiberbredbånd V3 

Giga



 100/100 Mbits

 Security Package

 Waoo Standard Wi-Fi

299 kr.

WAOO FIBER BASIC

 300/300 Mbits

 Security Package

 Waoo Smart Wi-Fi

 25 GB Online Harddisk

 Waoo Extended Installation

349 kr.

WAOO FIBER EXTRA

 500/500 Mbits

 Security Package

 Waoo Smart Wi-Fi

 100 GB Online Harddisk

 Free upgrade for new 

Equipment

 Waoo Extended Installation

449 kr.

WAOO FIBER FULL
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WiFi as it should be - Fill your Home with WiFi
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Opslag i salgsbrochure:



The Wireless Home - Fill your Home with WiFi
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Annoncer:



Campaign Results (April 2017)

+ Huge success for the Wi-Fi campaign 

+ 50% percent increase in online inquiries about our broadband 
services 

+ 250% percent increase in sales leads since launching Smart Wi-Fi

+ 10% new broadband subscribers (from 300,000 to 335,000)
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